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Phoenix Lifestyle Marketing Group President & Chief Brand Strategist, Elizabeth Caulder, 
leads the Brand Strategy Session at the DDC Scottsdale, AZ office in early September.

DDC PARTNERS WITH 
PHOENIX LIFESTYLE 
MARKETING GROUP 
Since 2004, the heart of our organization has been our commitment to build and 
cultivate opportunities for the Navajo Nation. Our capabilities and expansion 
provide unparalleled potential for our customers, team members, and thus, our 
Shareholders, the Navajo People. As DDC and our family of companies look to 
expand our capabilities and diversify our markets into the future, we continue 
to strategically strive for sustainable growth. Our organization has reached a 
transformative crossroads that calls for a deeper exploration of who we are, where 
we have been, and the path that lies ahead, thus, further defining our strategic 
roadmap. This maturation process has led to a partnership with the Phoenix 
Lifestyle Marketing Group as our Agency of Record. This relationship ensures that 
we establish a marketing and branding approach that is aligned with our vision, 
mission, and strategic goals. 

In September, The Phoenix team conducted a comprehensive Brand Strategy 
Session with DDC and subsidiary leadership in a unique in-person/virtual hybrid 
session at the Scottsdale office. The purpose of the session was to lead our team 
through revisiting the organization’s fundamental brand attributes (i.e., vision, 
mission, values, logo) and create a thought provocation about our short, mid and 
long-term goals. The outputs of the session effectively stimulated the marketing and 
branding journey that will guide us into 2021 and beyond as we aim to differentiate 
the organization in a highly competitive market. The best is yet to come!  


